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Taylor & Francis

Publisher oscholarly journals since 1798
Work inpartnershipwith societies and universities

Publish acrosScience, Social Sciences, Humanities, Technology, Arts and
Medicine

Globalpublisher with offices in Beijing, Singapore, Tokyo, Oxford, Philadelphia
and Melbourne (plus more)

Partner with innovators tamprove the publishing experienctor authors and
make articles more discoverable (includiigmetric, Figshare Kudos and
ORCID).
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g' A To exchange ideas

5 A To build reputation

o A To disseminate work on a global scale
c f

S

- 2 Have you got:

-

S5 .

%f‘g A Something new to say?

- &

A A solution to a current or difficult problem?
Al ySg RSO@OSt2LIYSYyd 2y |

O

aib Publishing- a necessary step in the research process
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What are you publishing?

A Are you publishing new methods and / or results?
A Are you reviewing or summarizing a particular area

A Does it advance knowledge and understanding of a
particular area?

52y Q0 Lzt AaK a2YSUOKAY3

A No scholarly interest

A Out-of-date work

A A duplication of existing, published research
A Incorrect or unacceptable conclusions
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A Full articles offering original insights
A Letters communicating advances quickly

A Reviews offer a perspective, summarising recen
developments on a significant topic

A Conference paperssomething to consider if your
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Proof
Choose Read Write Use Refine Check read
ldea | iJmal | Pack first critical || further || notes for q
issues draft friend drafts contributors an -
| submit
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Choosing the
right journal
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Know your audience

Tip 1:A journal article is not a magazine article, a book
manuscngt QI’)%IO,UI' PhD thesis (but you could write a book
NBEJASG XU

Q. Do you:

A) Write your article for a specific journal?

.0 2NRAUOS @2dzNJ F NIAOES FANRID
suitable?

A) Be in the minority:

30% of authors write for a specific journal,
70% write the article and panic.
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will help you

Q.
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c 4 = — Eaoen the journal is about,

C £ : = .

S g — =T and who it is for.
(L] s Volume 32, 2016 M‘“”M":’”

= B omae ¥ Find it on the

© o =Wy s . _

S.E T—— .. [ journal page on

L= EEE tandfonline.com




Know your audience

S Tip 2:You are joining a conversation with other contributors
o

ﬁj Research the journals in your field:

O w

cC 9

S g V Visit your university library

3 g V Look at publisher and journal websites

S V Talk to your peers

E‘g V Pick your type: generalist or niche, international or

region specific?
VWSIFR 6FYyYR dzy RSNARUI YRUO (K
V Checlkwww.sherpa.ac.uk/romeo
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Know your audience

ol Tip 3 Ask the right questions arlchowthe right answers. Who, or
8 GKFOXZ Aa GKS 22dz2NY It Qay
| -

3 Editor?

U v Editorial board?

S ¢ Publisher?

& 3 Authors?

W) o Society affiliation?

S 5 Readership?

=, E Online/print?

L= Impact Factor?

Peer review?
Submission process?
Open Access policy?

O
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Think. Check. Submit.

¢ JTHINK

O CEd
> susmIT

www.thinkchecksubmit.org
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A publishing industry
Initiative which aims to help
you make informed choices,
and choose trusted journals
to publish your research

Provides you with a toolkit
to assess whether the
journal you plan to submit
to is appropriate for your
work, and is also a
respected, reputable journal
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The Think. Check. Submit. checklist

1. Do you or youcolleagues know the journél

2. Is the journal clear about thgpe of peer reviewthat it
uses?

3. Can yowasily identify and contacthe publisher?

4. Is the publisher a member ofa@cognized industry
Initiative ?

¢ JTHINK _LVLCHECK ] > I SUBMIT




Taylor & Francis Group

an informa business

O

o ‘ — Supporting Taylor & Francis authors

AUTHORSERVICES

Journal citation metrics

Citation metrics widely used as measures @diality by:

- Librarians - Researchers
- Tenure & promotion committees - Publishers
- Grant awarding bodies

In the simplest terms, thegalculate the average number of citations over a
specified time period.

A Impact Factor / Social Sciences Citation Index
A SNIP/ Scopus
A EigenfactoiScore

There are many factors to consider when deciding which journal is right for yot
paper.
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New resource. Mastering Metrics

Mastering metrics

Navigate the world of A Taylor & Francis guide
scholarly metrics with our

Mastering metrics

| -
* m— gUIdeS and resources FOR RESEARCHERS... FOR JOURNAL EDITORS... FOR LIBRARIANS...
U % e Taylor & Francis Group
C an informa business
()
©C c
e n
L. 2
0 @) Journal Metrics ;) Article Metrics
ﬁ m 4 IMPACT FACTOR O 5-YEAR IMPACT 4 IMMEDIACY INDEX @) CITED HALF-LIFE
E Impact Factors are the mast FACTOR The Immediacy Index focuses  Cited Half life iz 3
| - - ‘commenly used metric to 5-year Impact Factors on how quickly is of the
‘assess a journal. Different attempt to reflect the «cited rather than its long- “archivability” or longevity of
O o subject areas have varying longevity of research, and term impact. The Immediacy  research. It reflects how long
[Vl citation patterns which are are more stable y Index can to be
— reflected in the calculations.  for smaller titles as there are  subject areas and journal referred to and cited after
>\ c . .. Released annually based alarger number of articles type. has been published.
m c ‘-"ﬁ-"h:;‘!""r are useful for subject areas How it’s calculated: How it’s calculated:
osnabap e G AR Number of cittio Number of aftar which
— © hatdod hy are el ¢ < Crsbon rcerbrpanced ko b e st St ot e oo
What do they mean, and why aréthey important for researchers? (SCIE) and Social Sciences i & ghvan year citations in a year have
Citation Index {S5C1) can have How it's calculated: - been received
= ' Number of citationsinone  Nyumiber of articles published
L
Numhernfcilatinrs_inon_e =
e ki Number of articles and
AT reviews published within the
#getpublished Number of articles and previousiveyesrs .
ruvimu!pfl:lishedwilﬁnu‘e .

http://bit.ly/TF-MasteringMetrics
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oN

5 1. Making content freely available online to read.
O

% ¢ Meaning your article can be read

& 2 by anyone, anywhere.

2 ¢

%E 2. Making content reusable by third

- &

parties with little or no restrictions.

O
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GhLISYy | 00Saa 3IAQSa
students at all educational levels |
Immediate access to your work. Itis a
form of publication that is totally
AyoOtdzaArgdsS X L tA]
might be people in suBaharan Africa
reading my work, in addition to well
known scholars in the ivory towers of the
g2NI RQa St AGS dzyA
such a democratising form of publicatio
that, whenever institutional resources
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Our definitions

o

-]

o

O L . . .

“ A publication of the final article (Versionof Record)

= g A articleis madefreely availableonline (often but not alwaysafter

E @ paymentof anarticle publishingcharge(APC)

2

O o

=t GreenOpenAccess

= A Archiving/ deposit of an (earlier version of an) article in a
repository

O
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4 reasons to publish OA

1. Increasedliscoverability anyone can read (and cite)
your work.

2. Reachinpeyond academiait can be easily accessed
by people outside your research field, and outside the
scholarly community.

an informa business

3. Highlighting your work you can share and post your
final published article (the Version of Record) anywher

Taylor & Francis Group

O

4. Ownershig You retain the copyright to your work.
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Our OA philosophy

1. Authorchoice

2. Communitycollaboration and
consultation

an informa business

Taylor & Francis Group

3. Commitmentto offering the best in
OA publishing

O
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What are we publishin@A?

In 2016, Taylor & Francis published OA articles in:

Environment & Politics, Sport, Business, Behavloural Physical Science
Agriculture Planning & Area Economics & & Maths
Studies Sociology

Arts & Health and Education Engineering, IT & Medicine
Humanities Soclal Care Applied Science
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Writing
for a journal




Taylor & Francis Group

an informa business

- W -
A =z
[ | i . — “
| / |
4 - 4R : e
o
O

O

e AUTHORSERVICES

Think like an editor

GPPPL OGKAY] FFdziK2NR Yy S
an editor of a journal? How many papers is the
Editor receiving per day, per week? What is going

actually make the journal pay attention to my
LI LIS NXK £

Monica Taylor, former editor of the
Journal of Moral Education
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Do:

V

V
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V
V
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V

Look at published papers
Fit the Aims & Scope

52y QUY

] Overlook the title
] Rush the abstract

Format your article to the journal | Dismiss the Instructions for Authors

Know where or who to submit to

Check spelling and grammar

/| 2y AaARSNI 9y 3t A A

Ask a colleague to read it

] Ignore the bibliography
] Leave acronyms unexplained

] Forget to clear any copyright

F1< Midslolt Btécﬁrﬁe%tg (ﬁlggres, tables,

images)

] Send the incorrect version of your paper
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Francis Online & login | Register T Can

Access provided by TEF Office Locations

The Quarterly Journal of Experim

o Enter keyw
Journal
h PSYChOlO The Quarterly Journal of Experimental Psychology >
U @) Fublish ccess in this journal.
Enter keyw This Journal % B This journal
72 — Instructions for authors
( ) w) , Instructians for authors Thank you for choosing to submit your paper to us. These instructions will ensure we have everything required so
w your paper can mave through peer review, production and publication smeethly. Please take the time to read and
C > Society information § ) X . .
GJ follow them as closely as possible, as doing se will ensure your paper matches the journal's requirements. For
cC Thitkjoiral > Journal information general guidance on the publication process at Taylor & Francis please visit our Author Services website.
S T—
o — Special Issue in Honour of Keith Rayner Special Issue The Psychology of Associative Learning » Specialissues
—_ ? aimsandsope AUTHORSERVICES
: . » Editorial board Supporting Taylor & Francis authors
u Latest articles LARCINE MANLSCRIFTS
_Q > 3 Subscribe
Moo This journal uses SchalarOne Manuscripts (previausly Manuseript Central) to peer review manuscript submissions.
m % jeumal informoston e - i sl Please read the guide for ScholarOne authors before making a submission. Complete guidelines for preparing and
Human instrumental Activating Concepts by Learning from . . , .
> Special issues o S S Sl ) submitting your manuscript to this journal are provided below.
performance in ratio and activating Experiential Observation, Fe
L 3 Editorial board interval contingencies: a Traces: Investigations and Interventio
= S et challenge for associative with a Series of Anagram Linear and Non Contents list
ubscribe
o theory. > Solution Tasks > Task Environm ontents I1s
— — + About the journal
o Published online: 25 Nov 2018 Published online: 24 Nov Published onlin P N
« Preparing your paper
m ( & Word limits
P [go] Volume 70, 2017  voies, 2015 voles, 2015 vol67,2014 Vol > o Style guidelines
o Formartting and templates
. s o References
3 2 1 o Checklist

Using third-party material in your paper

Disclosure statement
118.2016.1263998 tcture

Clinical Trials Registry

Complying with ethics of experimentation

Consent

Health and safety

Submitting your paper

Publication charges

Copyright cptions

Complying with funding agencies
Open access
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Your title and abstract

Your title and abstractar@ 2 dzNJ | NII A Of S $bamakd & K
attractive:

Atdzi gKIFIGQa ySo k 6KIG YI1Sa
A Think about how someone will search for your reseayebat
search terms will they use?

A Use these in your title and abstract to make your article more
discoverable (search engine optimization).

A Use clear, concise language that could be understood by
someone outside of your field.

A Draw out the main issues you are looking to address in both
the title and abstract (but be brief!).

Taylor & Francis Group

an informa business
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What makes a good title

"We would typically expect a strong title, a good
title that really expressed what the article was
about and made it clear to the reader exactly what
the topic was, and it's amazing how often writers
yS3It SOG (2 R2 GKI U d¢
Professor MariBrundrett, Editor ofEducation 313

Taylor & Francis Group
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What makes a good title?

What title would you give to this article?

Abstract:a / | ycolboréf & domestic cat indicate how
aggressive it will be? This study used an Intehasted
survey to collect information on coeblor, affiliative
behaviorgoward cats/humans, agonistizehaviorgoward
Ol Gak KdzYl yasz behakosbsddqatdN® o6 f S
JddzZr NRALFY RSY23INFLIKAO RIGI

The original authors chos# ¢ KS wSf | U A
Between CoaColorand AggressivBehaviorsn
UKS 52YSadaAao /+FuQ

(Stelow Bain &assJournal of Applied Animal Welfare Scieh®el, 2016)
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Taylor & Francis Editing Services

Making the process of preparing and submitting a
manuscript easier.

English / 3T / espaiol / portugués / 7448

Sign up / My account / Taylor & Francis Author Services

Taylor & Francis Editing Services
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c #  Services Pricing  Editing Certificate  FAQs  Contact us
‘©
3
0
1] English Language Editing, Translation, Manuscript Formatting, and Figure Preparation from Taylor & Francis. Make the process of preparing and
E submitting @ manuscript easier with Taylor & Francis' suite of editing services, provided by Research Square.
e
o
h . . * . . .
c English Language Translation Manuscript Formatting Figure Preparation
C Editing
(g0)

www.tandfeditingservices.com
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Ethics for authors

QuestionSubmitting a manuscript to more than one
journal at a time Is:

a) allowed as reviews can take months
b) not allowed in any circumstance

Answer:
b) not allowed Iin any circumstance
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Ethics for authors: the essentials

S A Be wary of selplagiarism. ) ,

°© A52yQu adzmnYAu F LI LISNI G2 Y
Y A52y Qi aSYR 'y AyO2YLX SuaS
'S » A Always inglude and / or ackljowl“edzge allayathors (and
e f SU UKSY 1Y29 eZ2dzQdS adzoyY
= 2 published).

¥, «:u A Always mention any source of funding for your paper.

5 5 A If you are using data sets gathered by someone else,

> E check that you have permission to use them in your
S5 article.

O

Information on ethics in journal publishing:
authorservices.taylorandfrancis.com/ethiekr-authors
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Your submission checklist

V Atitle pagefile with the names of all authors
and ceauthors

V Main document file withabstract, keywords
main textand allreferences

V Figure, imageor table files (with permission
cleared)

V Any extra files, such as yosupplemental
material

V Biographicahotes
V Yourcover letter

Taylor & Francis Group

an informa business
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Peer review
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What Is peer review?

lfft26a Yy FdziK2NQa NBASEFNODK 2
Independent experts.

Which can take different forms:

A Singleblind review: where the reviewer's name is hidden from the
author.

Double-blind review: where the reviewer's name is hidden from the
author and the author's name is hidden from the reviewer.

Open review:where no identities are concealed.

Postpublication review:where comments can be made by readers
and reviewers after the article has been published.

Taylor & Francis Group
an informa business

oo I

O

Every article published in a Taylor & Francis journal goes through
— rigorous peer review.
o
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Editor receives
manuscript &
makes an initial
assessment

Proofing and
production

Article

published

Supporting Taylor & Francis authors

Sent out to
reviewers

Accept
Minor amendments
Major amendments
Reject

Feedback to
author
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A Try to accept feedback

A Revise as requested

ALT @&2dz OFyQl SELXIAY ¢KB&
A Turn the paper round on time

A Thank the reviewers for their time

LT &2dzONF NBaLRYyRAYy3Y

A Be specific

A Defend your position: be assertive and persuasive, not
defensive or aggressive

52y Q0 06S FFFNFAR (2 .IAZdod adifoSwillS |
want to help.
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What are the top
reasons for rejection?
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Top ten reasons for rejection (what to avoid)

1.

B W

©

{Syld G2 GKS gNRy3 22dNyI X R2
to engage with issues addressed by the journal.

Not a true journal article (i.e. too journalistic or clearly a thesis
chapter or consultancy report).

Too long/too short.

t 22NJ NB3IIFNR 2F (0KS 22dzNy I £ Qa
generally.

Poor style, grammar, punctuation or English.

No contribution to the subject.

Not properly contextualised.

Poor theoretical framework.

Scrappily presented and sloppily proof read.

Libellous, unethical, rude or lacks objectivity.



| ‘ ‘ - ' . AU -Sl- H O R$ E&R\/| C E S

What to do if your article is rejected

A Do nothing for a few days: try to calm down and try not to
take it personally.

A 2dz O2dzf R dzaS G(GKS NBJASGSNEC
submit to another journal.

A If you do submit elsewhere, make sure you alter your paper
to the new style of that journal Editors can easily detect a
paper that was submitted to another publication.

Taylor & Francis Group

an informa business

A If you are asked to make heavy amendments and resubmit,
you must decide if it is worthwhile.

O
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DIY PR: why you should try it

Q.

S

é a { $rorfiotion helps personalise

e UKS O2YJSNEAI UA 2
té ‘; Professor Andy Miah,

EE Chair of Ethics and Emerging Technologies,

University of the West of Scotland

O
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Use these tips to maximise the potential of your article to be seen, read,

and cited.

A Post updatesand link to your article on academic and professional
networking sites.

A Use social media tpost a link to your articleand highlight key
points.

A Add a brief summary and link to your article on ydepartment
websited ¢ KSY | RR AU 02 e2dzNJ audzRSyY

A Think your research is newsworthy2LJS | { G2 & 2 dzNJ A Yy«

office, provide them with a link to your article, amiclude them in
social media posts

If you are a blogger or have a personal webpagé about your
article and link to it Then write about your post on social media,
linking to it and the article.
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Why use social media?

A Social media drivearticle downloads

A 7 out of 10 most important factors iIBEO ranking
now come from social media

A Altmetric Attention Scoresusually take into account
social media attention

A Journalistsuse Twitter as a major source of news
stories

Taylor & Francis Group

an informa business
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How do researchers use social media?

More and more academics
are using social media to
discuss, and promote, their
research.




